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Happy New Year!

I want to start off by wishing all our 
readers a prosperous and successful 
2019. We are expecting to be kept 
busy with our many projects that are 
currently well on the way, such as
the KaMi Mont’ Kiara Residences, 
Dwi @ Rimbun Kasia (Dwi) 
development, Nilai and ASTA 
Enterprise Park in Kajang. In fact, 
we have covered, in this issue, two 
significant events that took place in 
December which were the official 
launch of the Dwi project and the 
partnership signing agreement with 
Cosmos Plan (Japanese-focused 
property management company) 
for the KaMi project.
 

I am also very proud to announce that The RuMa Hotel and 
Residences is now open for business. We were delighted to welcome 
the VIPs from Ireka, URC and our many business associates to join us 
in the opening ceremony held on November 30th. The fifth YouTube 
video is also available for viewing and you can find further details 
inside. The RuMa Hotel and Residences is really a new statement in 
modern Malaysian hospitality which you can read all about.

It is fitting that we start the New Year with our feature article on 
‘giving back’ and Paul Low’s organisation, INVOLVE which organizes 
a growing trend in holidaying with a difference – voluntourism – 
where people volunteer their time, skills and energy with a charity or 
NGO, to help make a difference in communities around the world 
as part of their holiday package.
 
We will soon be heralding in the Chinese Lunar New Year and 
looking ahead, I am both excited about Ireka’s growth plans and 
confident about our many projects’ ability to achieve success. 
Wishing you and your family a prosperous, harmonious and healthy 
Year of the Boar!

Ireka Development Management Sdn Bhd 
Level 18, Wisma Mont’ Kiara
No. 1, Jalan Kiara, Mont’ Kiara
50480 Kuala Lumpur 
T +603.6411.6388 
F +603.6411.6383
W i-zen.com.my
E enquiry@i-zen.com.my

Datuk Lai Voon Hon
Group Managing Director
Ireka Corporation Berhad
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GIVING BACK THROUGH 
VOLUNTOURISM 

time. This fuelled Paul’s interest 
and he decided to bring the 
concept back to Malaysia and 
set up INVOLVE based in Kuching, 
Sarawak. That was in 2016 and 
Paul has not looked back.

Getting Involved
Many of INVOLVE’s clients are 
from  all over the world, typically 
couples, families or gap year 
students - mostly people who 
want to travel the world, to do 
good and to experience local 
cultures. This is certainly why 
Kuching was chosen as their 
base, with its 40 dialects spoken 
by the many indigenous groups 
and there is also an established 
orang utan sanctuary there. The 
company focuses on community, 
environmental and animal 
conservation. INVOLVE also 
encourages local people to be 

Voluntourism is growing in 
popularity as a different 
way to see the world, 
whilst also doing good. 
Young or old, voluntourism 
is a different way to 
travel which includes 
volunteering in order to 
serve local communities. 
As well as contributing 
to the local community, 
tourists usually also get the 
chance to interact with 
local people, learning 
about their cultures and 
lives outside of the typical 
tourist settings of resorts 
and hotels.

According to Volunteering 
Solutions (an established 
global organisation that puts 
volunteers and projects together), 
voluntourism will continue to be a 
top travel trend in 2019. Its website 
quotes a 2015 survey by Marriot 
Rewards Credit Card from Chase 
Manhattan Bank that 84% of 
millennials said that they would 
travel abroad to participate in 
volunteer activities. Even the 
skeptics who question the efficacy 
of short-term volunteering cannot 
deny the fact that voluntourism is 
a USD184 billion industry.

Whether it is working with 
children, being part of a wildlife 
rescue project or a hands-on 
environmental conservation 
initiative – there are many 
volunteering programmes 
available in Malaysia. One 
project is INVOLVE (International 
Volunteer’s Venture Travel), a 
social enterprise organization 
that emphasizes on engaging 
local communities to provide 
meaningful volunteering projects. 
It all started with Paul Low running 
a guest house in the Sydney 
Blue Mountains for 8 years and 
met guests who had travelled 
and volunteered at the same 

entrepreneurs like organizing 
homestays, local restaurants or 
providing tour services; and they 
would earn a percentage of 
what’s paid by the volunteers.  
INVOLVE has a vast range of 
programmes and packages to 
offer volunteers such as orang 
utan education, conservation, 
turtle conservation, elephant 
conservation or teaching refugee 
children – and that’s just in 
Malaysia.

INVOLVE’s vision is to extend its 
help to people, the environment 
and wildlife projects in need of 
volunteers who want to contribute 
to their well-being and to help 
alleviate poverty. INVOLVE prides 
itself on selecting all their projects 
carefully to ensure that the 
volunteers’ efforts are maximized 
in order to achieve the most 
desirable possible results
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Making a Difference
Many of the volunteers are also 
family groups who enjoy learning 
new skills together and bonding 
with each other. They report to 
Paul that they learn a lot about 
themselves in the process as well 
as about other cultures, immersing 
themselves in another world while 
helping those in need. Not only 
will they make some positive 
changes in the communities 
where they are based, but they 
could also be inspiring hundreds 
of other to follow in their footsteps. 
Some also report that they find 
the whole experience worthwhile 
and rewarding, where their hard 
work in making a change in the 
world will touch lives – not least 
their own! 

Different Ways to
Make Change Happen
The volunteering services 
organized by INVOLVE are usually 
tailor-made to fit the travellers. 
People are sent clear descriptions 
of the programme from the 
start so that they know what to 
expect and most importantly, 
what they will be doing. They also 
have tourists who sign up for their 

animal conservation programmes, 
for example, after they arrive into 
Malaysia and INVOLVE can put 
together a specific programme 
just for them. As well as Malaysia, 
INVOLVE also works in Thailand, 
Vietnam and Indonesia. Examples 
of typical programmes are 
working in the Taiping Research 
Centre’s orang utan sanctuary or 
the Hill Tribe project in Thailand. 
Some of the volunteers interested 
to work at the Taiping Sanctuary 
have been zoology students, 
vets taking a gap year or families 
who enjoy the work like food 
preparation for the animals, 
minor repairs work to maintain 
the centre or cleaning chores; 
and in return, they will learn at 
first hand all about orang utan 
conservation. 

INVOLVE accepts children from 8 
years old but they must be under 
the constant supervision of their 
families. The cost varies according 
to the different packages but 
it usually includes meals and 
accommodation; and where 25% 
would be given back to the local 
organization.

For those working with children, 
a reference letter or good 
conduct certificate is asked for. 

All volunteers have to complete 
a detailed questionnaire 
which they are trusted to do so 
honestly. Some of the European 
agencies INVOLVE work with 
have a policy of interviewing all 
potential volunteers. To ensure 
the volunteers’ safety, INVOLVE 
provides round the clock support 
so that they can be contacted 
at any time. The company has, 
on average, 5 to 10 volunteers 
a month which is manageable 
for the 7-person INVOLVE team 
because they pride themselves on 
tailor-making all the voluntourism 
experiences.
 
Paul’s vision is to grow 
the company into more 
countries and Mongolia 
is definitely in his sights! 
Watch this space for more 
information because 
voluntourism is definitely a 
growing top travel trend.

Involvetravel.com
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IREKA AND COSMOS PLAN 
BACK LUXURY LIVING IN 
MONT’ KIARA

What does the
agreement mean?
Cosmos will manage the 
marketing, leasing and 
maintenance of the units in 
KaMi Mont’ Kiara. With this 
arrangement in place, end-buyers 
at KaMi Mont’ Kiara will have the 
peace of mind of attractive yield 
returns and a well-managed 
estate that will enhance the 
long-term capital value of their 
property.

KaMi Mont’ Kiara 
Development
Under Ireka’s iconic brand, i-ZEN, 
KaMi Mont’ Kiara is Ireka’s eighth 
development in this high-end 

enclave. KaMi Mont’ Kiara’s 168 
condominiums range from 840 
sq ft to 1,600 sq ft and the whole 
development is designed as 
Japanese-inspired residences. 
KaMi Mont’ Kiara features a 
collaboration between the 
renowned Malaysian architectural 
firm, BEP Arkitek, and Mr Masaki 
Morinobu, award-winning Chief 
Designer with Tokyo-based 

Partnership between 
Ireka and Cosmos Plan
Ireka Corporation Berhad 
and Cosmos Plan entered into 
an agreement in December 
2018 to jointly manage KaMi 
Mont’ Kiara Residences (KaMi 
Mont’ Kiara). Cosmos Plan is an 
established Japanese-focused 
property management company 
founded by its Chairman, Mr. 
Ishihara Shotaro, and has been 
providing services to Japanese 
expatriates and companies in 
Malaysia over the past 16 years. Its 
related company, Tropical Resort 
Lifestyle, has been a pioneer 
MM2H agent since 2004 focusing 
on the Japanese market and 
has sponsored more than 2,000 
Japanese MM2H holders so far.

The signing of the 
partnership greement was 
witnessed by 2 VIP guests 
from the Japanese Embassy 
- Mr Hiroyuki Orikasa,
Deputy Chief of Mission 
and Mr Koichiro Kanematsu, 
Second Secretary, 
Infrastructure Attaché.

architects, Nonscale Corporation 
to create modern contemporary 
Japanese living spaces, in a 
tropical Malaysian setting. The 
facilities include an Onsen 
Spa, restaurant and Japanese 
convenience store, as well as 
green spaces for residents to 
enjoy the outdoors, and this 
development will be one of the 
very few pet-friendly residences 
in the area. KaMi Mont’ Kiara is 
also perfectly situated between 
the two shopping areas of Solaris 
Mont’ Kiara and Publika with its 
wide array of retail amenities 
and F&B outlets; plus being 
conveniently sited near KL’s main 
transport links.

On the construction front, the 
piling works are now completed. 
The foundation works are 
currently being undertaken and 
progressing upwards.

Japanese Investment
in Malaysia
There are now about 1,400 
Japanese companies in Malaysia, 
and they have been deepening 
the economic relationship in 
industries such as electronics, 
automobiles, machinery, metals, 
chemicals and services. Japan is 
Malaysia’s largest Foreign Direct 
Investment (FDI) contributor, 
totalling US$13 billion at the end 
of last year. Japan is also the 
largest investor in the country’s 
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manufacturing industry and the 
second-largest investor (after 
neighbouring Singapore) in our 
service industry.

Added with factors such as 
a lower cost of living and 
affordability of property 
ownership, Malaysia has become 
an attractive choice for a second 
home to Japanese expatriates. 
Over the past twenty years, Mont’ 
Kiara has become a popular 
expatriate enclave in Kuala 
Lumpur, particularly to Japanese 
expatriates.

It is in fact the number one area 
for Japanese people living in KL 
to make their home, especially 
for families with children. Cosmos 
estimates that around 40% of the 
total Japanese people staying in 
KL live in the Mont’ Kiara area. 

For more information or to book 
an appointment, call either
018-388 6988 or 03-6211 3338 or 
visit the KaMi Mont’ Kiara show 
unit (situated at the SENI Mont’ 
Kiara Condominium) from
11am to 5pm daily. 
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IREKA AND HANKYU 
HANSHIN WELCOME JOINT 
WORKING IN NILAI  

good quality family homes in 
the mid-market range in order to 
house the booming population in 
urban areas like the Klang Valley. 
Dwi will be developed under 
the zenZ brand, the sister brand 
to Ireka’s iconic i-ZEN brand, 
targeting at the growing mid-
market segment.

On the construction front, 
piling works are currently 100% 
completed and foundation works 
have now commenced.

Ireka Corporation Berhad 
and Hankyu Hanshin 
Properties Corporation 
officially launched their first 
joint-venture development 
project, Dwi @ Rimbun 
Kasia (Dwi) on December 
15, 2018 amid a carnival-
like atmosphere em-ceed 
by Malaysian celebrities, 
Wong Chui Ling and
Jihan Muse.

Dwi Leads The Way
Dwi is part of the Rimbun Kasia 
development which is a new 
residential enclave in Nilai, 
Negeri Sembilan (30 minutes 
from Kuala Lumpur), covering 5 
parcels of a residential project 
and one commercial parcel, over 
a 30 acre piece of land. Dwi will 
spearhead the first of the Rimbun 
Kasia development, consisting of 
382 residential units, 203 of which 
are dual-key homes, in a 9-storey 
block.  This development will also 
meet the Government’s agenda 
to increase, not just homes, but 

Partnership with
Hankyu Hanshin
Osaka-based Hankyu Hanshin 
is a significant partner to have 
and Ireka will be leveraging off 
the latter’s highly successful Geo 
brand of properties, well-known 
for their quality designs. Hankyu 
Hanshin is listed on the First Section 
of the Tokyo Stock Exchange 
and is in fact one of Japan’s 
most prolific conglomerates 
with core businesses in real 
estate, international and urban 
transportation, entertainment
and communications, travel
and hotels.
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Welcome Aboard,
Kusu-san!

We are delighted and honoured 
to be able to feature Mr Yusuke 
Kusu, Executive President of 
Hankyu Hanshin Properties 
Corporation in this issue, as he 
shares insights on himself and also 
Hankyu Hanshin’s partnership 
with Ireka. Kusu-san came to KL 
to officiate the launch with Ireka’s 
Datuk Lai Voon Hon. (Photo above)

Starting out as a transport 
civil engineer, Kusu-san joined 
Hanshin Electric Railway in Osaka 
prefecture in Kansai region (1984) 
working on the construction 
of elevated and ground-level 
rail lines.  Following that role, 
he then moved on to become 
CEO of Hankyu Hanshin’s bus 
management company before 
joining, in 2012, the property 
division as Director of the Real 
Estate Division. His latest role is 
as Vice CEO of Hankyu Hanshin 
Property Division since 2018. The 
most interesting aspect of the job 
is taking care of the Company’s 
foreign property business which 
Kusu-san enjoys immensely 
because it means working closely 
with colleagues in SE Asia (where 
Hankyu Hanshin hosts most of 
their foreign property businesses), 
learning about different cultures 
and how they do business. Having 

spent most his career working 
in the Kansai region, working on 
projects and with colleagues 
outside Japan is both interesting 
and enriching.
 
Despite having only been to 
Malaysia on a few occasions, 
and only ever on business, 
Kusu-san has formed a positive 
opinion of Malaysia, describing 
it as a “developed, growing 
and stable country” with an 
increasing population where 
the average age is much lower 
than that of Japan. On his last 
trip in December 2018, Kusu-
san was very appreciative of 
Ireka’s hosting of the Hankyu 
Hanshin team, describing it as 
“Omotenashi”, loosely translated 
to mean not just hospitality in the 
usual sense, but something extra 
to make your guests feel valued 
and respected.

Working with Ireka
When asked why Hankyu Hanshin 
chose Ireka as their partner 
to establish its first project in 
Malaysia, Kusu-san did not 
hesitate to say that the latter’s 
track-record (52 years) and 
construction know-how means 
that they provide sophisticated 
designs and quality housing, 
which are values, much in 
keeping with Hankyu Hanshin’s. 
On the Dwi project specifically, 
Kusu-san shares that the 
green surroundings, especially 
supported by the big central 
park, its modern design and 
accessibility to the main areas 
of the Klang Valley makes it the 
ideal living environment. Kusu-san 
confidently predicts that residents 
will enjoy a great life at Dwi and 
it is this improvement of people’s 
homes and surroundings which is 
Kusu-san’s motivation. 
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Careful listening.
Hankyu Hanshin have provided 
over 20,000 homes in Japan under 
their Geo brand and during the 
product planning phase, the 
company makes it a point to 
carefully listen to the customer’s 
voice where the information 
learnt will be used as part of the 
Company’s R&D into current and 
future housing projects. According 
to Kusu-san, “The information is 
priceless and helps make our 
product planning much better 
than the one before. We strive to 
make improvements all the time.” 
During the Dwi official launch, 
Hankyu Hanshin colleagues 
followed their usual policy of 
talking with buyers to get their 
views and they interviewed a 
few individuals. As this is the 
Company’s first housing venture in 
Malaysia, they were keen to seek 
the views of purchasers on what 
kind of housing they want to buy 
and to hear any comments they 
might have on the Dwi homes.

For Hankyu Hanshin, this is 
also important information to 
understanding the differences 
and similarities between buyers 
from Japan and Malaysia.

Hankyu Hanshin calls this the “real 
customer voice” and hopes that 
through this process, they will be 
able to propose new product 
ideas to Ireka for their future joint 
developments in Rimbun Kasia.
  

It’s not all work!
Away from the office, Kusu-san enjoys spending time with his old Shiba 
dog and also visiting his 9-month old grandson whom he says brings a lot 
of joy and helps him to de-stress.

For more information on the Dwi@Rimbun Kasia project,
please contact +6-6 799 3299/799 3288 or the mobile hotline
018-359 3117 and 011-1123 3882. 
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A TOUCH OF CLASS IN
KUALA LUMPUR – THE RuMa 
HOTEL AND RESIDENCES

infusing luxurious and understated 
metaphorical design throughout 
a modern space uniquely crafted 
with cultural influences, it will 
also showcase the creations of 
iconic local designers Dato Sri 
Bernard Chandran and Joe Chia. 
The former’s grand “Kebayaku” 
showpiece is the central focus of 
the lobby, flanked by a majestic 
double spiral staircase and 
created exclusively for the hotel. 
Creating the centrepiece for The 
RuMa came at an opportune 

The RuMa Hotel and 
Residences, Kuala Lumpur’s 
only member of The 
Leading Hotels of the World 
(LHW), operated by Urban 
Resort Concepts (URC), 
a Shanghai based hotel 
management company, 
opened its doors on 30 
November, 2018 and is 
primed to craft a cultural 
revival in the heart of 
Malaysia’s capital city. 
The RuMa Hotel and 
Residences describes 
what you can expect to 
experience and taste 
as you walk into Kuala 
Lumpur’s latest urban 
haven. 

The RuMa Hotel and 
Residences

Minutes away from the heart of 
Kuala Lumpur’s Golden Triangle, 
The RuMa Hotel and Residences, 
means home in the most literal 
sense. Inspired by the Malay word 
for home, “rumah,” The RuMa 
is a hotel that captures all the 
intimacies of a home run by an 
accomplished host. A stay in one 
of its spacious and luxuriously 
appointed guest rooms, many 
with uninterrupted views of the 
Petronas Twin Towers, will inspire 
guests to uncover the city’s 
origins and colonial heritage in a 
contemporary setting that exudes 
the qualities of a true Urban 
Resort. The modern Malaysian 
eatery ATAS and UR SPA facilities 
are sure to make this a new 
destination for luxury business and 
leisure travellers alike.

The hotel’s interior design will 
not only reflect URC’s signature 
design principles, seamlessly 

moment for Dato’ Bernard 
Chandran as he was exploring 
traditional metal elements used 
in auspicious occasions. “I was 
inspired to create “Kebayaku,” by 
incorporating various elements 
using only gold geometrical 
squares and butterfly shaped 
cut metal set in a 3-D pattern. 
Why gold? Because it symbolizes 
prosperity and health and 
Malaysians simply love all things 
that shine,” said Dato’ Bernard 
Chandran.
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Rooted in a culture of 
Hostmanship and drawing 
influence from local 
craftsmanship, The RuMa 
provides an experience both 
daringly authentic and uniquely 
Malaysian, which makes the non-
conforming and spirited Joe Chia 
an obvious choice of designer 
to conceptualise the hotel’s staff 
uniform. 

“The hotel’s uniform was built 
around the notion of entwining the 
past, the present and the future. 
We wanted to create a collection 
that can withstand the test of 
time, reflecting the past through 
traditional silhouettes and layering 
while infusing a twist of the 
modern minimalist,” said Joe Chia.

Discover The RuMa’s new form 
of hospitality unlike any in the 
region today, where genuine and 
intuitive care is at the centre of 
every experience and guests are 
invited to embark on a personal 
journey to uncover more of 
Kuala Lumpur’s origins and its 
colonial influences. The RuMa 
Hotel is offering opening rates for 
bookings between 30 November 
2018 and 28 February 2019, with 
rates beginning at RM848+.

For more information, visit https://
www.theruma.com/en/offers-and-
packages/opening-offer/.

ATAS, Modern
Malaysian Eatery
The Hotel has one main restaurant 
and it is definitely worth a feature. 
This modern Malaysian eatery 
on the mezzanine floor is where 
guests can embark on a culinary 
journey through the Malay 
Peninsula. Led by Executive Chef 
Tyson Gee, diners will discover 
a new appreciation for local 
provenance, with a seasonal 
menu that unearths the unique 
flavours of locally sourced spices, 
herbs and vegetables.
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In addition to sourcing only the 
freshest, locally grown produce 
and heirloom ingredients, Chef 
Gee approaches every menu for 
breakfast, lunch and dinner, with 
the touch of an alchemist, infusing 
the dining experience with a flair 
for the transformational.
At ATAS, Gee aims to borrow from 
the culinary cultures of Malaysia, 
loved or lost, to inspire a cuisine 
unlike any other – one that is 
entirely original yet distinctly 
Malaysian in taste.

“At The RuMa, we don’t have 
a coffee house, or an all-day 
dining restaurant; instead, we 
have our signature restaurant 
ATAS, where my goal isn’t to 
deconstruct classical or traditional 
Malaysian dishes but to reinterpret 
local ingredients and flavour 
profiles into something uniquely 
Malaysian,” said Executive Chef 
Tyson Gee. “We’re not trying to 
redefine hotel dining; we want 
the restaurant to be a culinary 
destination within The RuMa.”

ATAS will also be a place where 
guests will feel welcomed at any 
time of the day. With its name 
inspired by the Malay word for 
“upstairs,” which exudes a more 
tongue-in-chic undertone when 
referring to something “upper-
class,” the eatery will feature 
a comfortable open-floor plan 
where guests can browse and 
occupy the kitchen area at 
breakfast, before becoming a 
show kitchen for a more modular 
dining experience during lunch 
and dinner.

Executive Chef Tyson Gee
In the 14 years since receiving 
his Diploma in Culinary Arts from 
Vancouver Community College, 
Executive Chef Tyson Gee has 
climbed the ranks to hold various 
roles across the world, with the 
most recent being the Chef de 
Cuisine at Park Hyatt Melbourne. 
Originally from Vancouver, 
Canada, Chef Gee now helms his 
own kitchen as Executive Chef at 
The RuMa Hotel and Residences, 
where he builds onto a life-long 
passion for exploring new cuisines 
with a commitment to source 
locally grown ingredients and a 
menu filled with robust aromas, 
original pairings and innovative 
methods.

Inspired by his culinary adventures 
throughout Southeast Asia, 
from Thailand to Malaysia, Chef 
Gee delivers familiar flavours 
in contemporary ways and 
incorporates a sense of artistry 
into every bite. At ATAS, Chef Gee 
and his talented team at The 
RuMa look forward to welcoming 
guests to Malaysia, from the past 
and present, to discover local 
flavours and ingredients like never 
before. 

For more information,
please contact: 

The RuMa Hotel and Residences:
Nigel Gan
Director of Marketing 
Communications
Telephone: +60 17-243 6857
Email: nigel.gan@theruma.com

The RuMa Hotel and 
Residences YouTube 
Videos
In June 2016, The RuMa Hotel and 
Residences created its very own 
YouTube Channel with the aim of 
showing all aspects of The RuMa’s 
development and progress. The 
fifth and latest episode has now 
been uploaded and this focuses 
on The RuMa Hotel’s brand of 
Hostmanship. For information, the 
first episode proves an overview of 
The RuMa Hotel and Residences, 
and the concept behind it; 
Episode 2 introduces Andy Hall, 
the Interior Architect of MQ Studio 
and the interior designer for the 
hotel; the third episode is all about 
the hotel operator for The RuMa 
Hotel, Urban Resort Concepts; 
and the fourth video features The 
RuMa Residences, showing off its 
elegant living in the heart of Kuala 
Lumpur City Centre.

Check out the following links and 
be sure to tell all your friends, 
family and associates about them 
today!

The RuMa Hotel and 
Residences YouTube 
Channel Link: 
https://www.youtube.com/channel/UCBEnWBGCmmNDhZkBpeQi5Fw  

Episode Five | HOSTMANSHIP :
https://youtu.be/anZfISEYHfs

Episode Four | IN-RESIDENCE :
https://youtu.be/skru_Lf5QAQ

Episode Three | DISTINCTION :
https://youtu.be/MjP4wTylBzY

Episode Two | IDENTITY :
https://youtu.be/Rbq0BReijYU

Episode One | PROLOGUE : 
https://youtu.be/SJTdclhSA2Y
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KOPITIAM NEWS!
The i-ZEN & zenZ Community Page

Experts say that in 
Malaysia, there is likely to 
be around 700 malls by 
the end of 2019, catering 
to changing tastes and the 
younger generation. The 
challenge, according to 
The New Straits Times (Oct 
25, 2018), is to fill up the 
spaces and to be relevant 
to willing consumers. 

1 Mont Kiara Mall is working hard 
to achieve this and is moving in 
the right direction. Completed in 
2010, 1 Mont Kiara Mall sits at the 
gateway of its namesake township 
and is home to a range of 
international offerings that cater 
to its expat-majority audience. 
The mall underwent refurbishment 
and a rebranding exercise in 
2014, which resulted in a new 
main entrance flanked by fashion 
and dining tenants, greater 
accessibility between floors, and 
a more hospitable atmosphere 
that encourages activity. 

ARA Asset Management Limited 
(or “ARA”, a premier global 
integrated real assets fund 
manager based in Singapore) 
manages 1 Mont Kiara Mall 
and CiTi-ZEN interviewed them 
about their future strategy for this 
important community shopping 
destination, given that in the last 
6 months, 2 new shopping centres 
have also opened their doors to 
the Mont’ Kiara community.  

Here are the responses in their 
own words.  

A Community Shopping Experience
at 1 Mont Kiara Mall 

What are your
plans to meet the
local competition?
Firstly, through active asset 
management. You might know 
that 1 Mont Kiara, along with 
Klang Parade, CITTA Mall, and 
Ipoh Parade are all managed 
by ARA, and we firmly believe 
that success can only be derived 
through close collaboration and 
a deep understanding of how the 
malls operate on a daily basis. 
We work as a cohesive unit across 
all the malls and encourage 
everyone to wear multiple hats in 
order to create greater synergy 
between departments, while 
developing a better appreciation 
for each other’s work. 

Secondly, by remaining relevant. 
It’s important that we understand 
our audience. The key lies in 
thinking out of the box to engage 
the community with activities or 
tenants they’re interested in. Our 
experience in dealing with the 
local community over the past 
eight years has been valuable, 

and many relationships have 
been built since our acquisition 
of the property. For instance, we 
have noticed that our events 
for Halloween, Easter, National 
Day Celebration, and Christmas 
are increasingly popular among 
young families, so we have been 
continually developing and 
improving upon them to better 
cater to our shoppers. 

On a more macro scale, you 
could also say that our decision to 
refurbish the mall was borne from 
our understanding of the need to 
remain relevant in the eyes of our 
shoppers. 
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What is different about 
1MK Mall compared to 
the other local shopping 
areas?   

Our relationship with the 
community. As mentioned above, 
we work very hard to maintain 
the relationships we’ve built over 
the years, and these can present 
themselves in different ways, 
e.g. tenant relations, business 
partnerships, social media, 
etc. The key to all this would be 
our team’s responsiveness to 
feedback, and our approach in 
dealing with them. Most recently, 
we were thanked by a mother 
who was reunited with her missing 
child in the mall, and while it was 
a small case that was handled 
promptly by our security team, it 
is the little things like this that help 
secure our position in the hearts of 
our shoppers.

What is the future
of the Mall?
The retail industry is evolving 
rapidly, especially in a digital 
age. As a group, ARA has 
demonstrated our ability to 

keep our malls relevant during 
this digital revolution. We 
have completely embraced 
the features available to us 
on platforms like Instagram 
and Facebook to reach out 
to shoppers virtually, while 
highlighting appealing attractions 
that would coax them to visit. 
While it’s impossible to predict 
precisely what the future holds for 
the mall, we will simply continue 
doing what we do best by giving 
local people what they desire in a 
community mall like 1 Mont Kiara. 

Any upcoming
exciting activities we
can look forward to at
1 Mont Kiara Mall?
For Chinese New Year this year, 
we will be launching the “Golden 
Prosperity” campaign whereby 
shoppers at the mall can stand 
a chance to win gold bars! From 
Jan 19th to Feb 9th, three top 
spenders will be selected each 
week to compete against each 
other at a supermarket sweep 
at the mall’s Village Grocer. 
From a pool of 9 shoppers at the 
supermarket sweep, 3 successful 
ones will progress to the Final 

Challenge at Klang Parade on 
Feb 17th, where they will compete 
against other finalists from the 
sister malls. The champion will 
walk away with a 100gm gold 
bar and three other winners 
will receive 50gm gold bars; 
regardless, all 12 finalists will 
receive prizes from the RM100,000 
prize pool. 

This is the first time 1 Mont Kiara 
is hosting a campaign of this 
scale, so plan all shopping trips 
to the mall and you might just be 
the runaway winner of a gold 
bar! Also, don’t forget to snap a 
picture with the massive Chinese 
Lucky Cat at the atrium to usher 
in good fortune this Chinese New 
Year!
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KOPITIAM NEWS!

For those of you with good 
memories, you will remember 
Jay and Yong whom we featured 
in 2013 for their first eatery in 
Mont’ Kiara - the successful 
Watercolour café in Meredin 
Walk. In December, they opened 
their second outlet, Kraft which 
is a café situated in Kiaraville 
Condominium, Mont’ Kiara.

Having served Mont’ Kiara 
residents in the last 8 years at 
Watercolour, many of whom 
were Kiaraville residents like 
yours truly, we were delighted 
to have Kraft on our doorstep. 
The decor is warm and unfussy, 
complimented with good 
wholesome homemade food. You 
cannot beat the smell of freshly 
baked wholemeal sourdough – 
by the way, this is usually what 
Kraft serves because it is lighter 
and easier to digest; plus their 
customers have given this bread 
the thumbs up. Incidentally, gluten 
free bread is also their speciality 
and people travel from across KL 
to buy it.

Kraft’s menu is largely Western 
and Japanese because they 
accept that there are already 
many eateries in the local area 
serving authentic Malaysian fare. 
Jay and Yong are clear that they 
are not around to compete but 
to complement what is available 
locally. 

A Most Welcome Dining Experience – 
Kraft Cafe @ Kiaraville Condominium

The Kraft name is very apt 
because the same flour (German 
Rye flour, French flour or Spelt flour) 
used to produce their 
breads is also re-crafted to 
produce their homemade 
pastas and noodles. The 
pastas and Shoyu noodles 
served are flour based, 
as with pan mee, ravioli, 
wanton dumplings, rye 
waffles and rye scones 
which are still in the 
perfecting phase. 

Jay and Yong are serious 
and definitely passionate 
about their ingredients 
and want people to know 
what they are eating. 
They enjoy experimenting with raw 
ingredients, always looking for new 
possibilities and the end results, 
whether it is their homemade 
butter cookies (which are also 
hand pressed), chicken nuggets, 
mayonnaise, tomato sauce, 
noodles or pasta are all spot-on. 
Jay says, “If diners ask us what is in 
the food, I want to be able to tell 

them what we use and we 
want to train our staff to 
do the same.” 
 
Although this is primarily 
a residents’ cafe, it is 
not exclusively so. For 
non-residents wishing 
to eat here, they will 
have to inform the cafe 
in advance in order to 
be registered with the 
guardhouse. Outside 
customers will be issued 
with a QR code to present 
to the guards. 
 
Jay and Yong have a 
vision of their homely 
café eventually being 
the community hub for 
Kiaraville residents whether 
it is hosting special family 
celebrations, catching 
up with each other over 

coffee, waiting for the children to 
finish their swimming lessons or just 
looking for a quiet corner to work. 

Reading about Kraft doesn’t really 
do the quality of the food justice 
so share the delight and try it for 
yourselves. 

Kraft is open from 8am to 9pm, 
Tuesdays to Sundays.

Contact Jay or Yong on
03-6419 6317.
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There is just so much to read about Malaysia’s 2019 budget and property experts, Henry 
Butcher Malaysia drew out the main points in this article, focusing on its impact on the 
local property market which our readers will find useful. Henry Butcher Malaysia has 
kindly given us permission to reproduce the comprehensive article in its entirety.
CiTi-ZEN is grateful to Henry Butcher Malaysia.

14
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Founded in 1967, Ireka Corporation 
Berhad’s current focus in mainly on three 
core businesses: Infrastructure, Real Estate 
and Technologies.

Its distinguished infrastructure portfolio 
developed over a 52-year track record 
includes the construction of the Kuala 
Lumpur International Airport runway, 
sections of the Kuala Lumpur Middle-Ring 
Road II and North-South Expressway, 
Putrajaya Government Administrative 
Offices,  OCBC Head Office, Wisma AIG, 
DiGi Head Office (D’House), Technology 
Park Malaysia, The Westin Kuala Lumpur 
and Aloft KL Sentral. The Group also 
previously developed and managed The 
Westin Kuala Lumpur and Aloft KL Sentral, 
both are the winners of multiple regional 
and international awards.

Within its Real Estate business, Ireka 
initiated the listing of a property company, 
Aseana Properties Limited (‘Aseana’), on 
the London Stock Exchange on 5 April 
2007, to undertake property development 

activities in Malaysia and Vietnam.
Ireka’s wholly-owned subsidiary, Ireka 
Development Management Sdn Bhd (IDM), 
has been appointed as the exclusive 
Development Manager for Aseana.

Ireka also created the much 
celebrated i-ZEN brand of luxury 
properties, continuing to raise the bar 
for contemporary high end designs in 
our developments, striving to meet the 
needs of our customers at all time so 
that they can live in homes they desire. 
The essence of i-ZEN embodied in the 6S 
philosophies of Style, Service, Security, 
Sophistication, Soul, and Sustainability. 
These are demonstrated in its portfolio
of properties.  

In Malaysia, current property 
development projects managed by Ireka 
Development Management include 
Sandakan Harbour Mall and the recently 
opened The RuMa Hotel and Residences 
in Kuala Lumpur City Centre. The current 
projects under construction include Dwi @ 

Rimbun Kasia, KaMi Mont’ Kiara and ASTA 
Enterprise Park in Kajang. Some of the 
completed projects undertaken by Ireka 
include SENI Mont’ Kiara, Kiaraville and 
Tiffani by i-ZEN , 1 Mont’ Kiara, i-ZEN @ Villa 
Aseana, I i-ZEN @ Kiara I, i-ZEN @ Kiara II, 
Luyang Perdana and Sandakan Harbour 
Square (Phase 1 & 2).

In Vietnam, IDM manages Aseana’s 
developments such as the City 
International Hospital, a flagship 
development of the International 
Healthcare Park (Binh Tan District),
which formally opened in January 2014.

In 2003, Ireka’s Technologies arm, i-Tech 
Network Solutions Sdn Bhd (i-Tech’) 
was set up as a systems integration 
and networking company, offering 
customized IT infrastructure solutions 
and outsource services. From there, 
i-Tech expanded to provide co-location 
services, disaster recovery services, hyper-
converged infrastructure, and managed 
services in Malaysia and Vietnam.

i is for Ireka

The i-ZEN brand is founded on and driven by six basic principles that ensure its customers’ highest expectations are met.


