ISSUE 50 • July - September 2019

Living Life Large

Common
Ground.
THE
FUTURE
OF WORK
IS HERE!

C i T i - Z E N

Ireka Development Management Sdn Bhd
Level 18, Wisma Mont’ Kiara
No. 1, Jalan Kiara, Mont’ Kiara
50480 Kuala Lumpur
T +603.6411.6388
F +603.6411.6383
W i-zen.com.my
E enquiry@i-zen.com.my

•

I S S U E

5 0

Greetings to our
CiTi-ZEN Readers!
In May, the new Government
completed its first year in office
and it has been an interesting one
for the property industry – mainly
sluggish but the National Property
Information Centre (NAPIC) 2018
report showed that after a 3-year
decline in value and transaction
volume, the Malaysian property
market saw a slight rise in value and
volume so there might be light at the
end of the tunnel for both developers
and home buyers.
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This is positive news for our projects
which are progressing well and I am
delighted to report that sales at the
KaMi@Mont’ Kiara development are
now above 80%.
Since the last CiTi-ZEN, the UR SPA has opened its doors on the RuMa
Hotel’s 6th floor, described as an urban oasis of relaxation. The
new spa offers a range of treatments that incorporate the healing
traditions of indigenous Malaysian cultures – from the Malay art of
urut to the ancient healing knowledge of North Borneo tribes – all
aimed at delivering balance, health and vitality. To accompany the
UR SPA is Truefitt & Hill, a well-known barber established in London in
1805, considered as the World’s oldest barbershop.
Common Ground is another Malaysian success story and I am
proud they are our main feature in this issue. In just 2 years, Common
Ground captured the rise and popularity of coworking spaces and
is today Malaysia’s largest coworking space and community. You
can read more about it here.
Until next time, Live Life Large

Datuk Lai Voon Hon
Group Managing Director
Ireka Corporation Berhad
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COMMON GROUND
The Future Of Work Is Here!
The growth in demand for flexible coworking environments has increased remarkably
over the last few years and continues to grow. Among other things, the lure of
connecting with fellow entrepreneurs and potential business partners, and autonomous
working are pull factors. As estimated by Knight Frank (international property experts)
in 2018, over the past decade the number of flexible office spaces in the world has
grown by 3,500 percent, while the number of people working there increased by 8,000
percent. According to the same data, at least 18,000 of such spaces exist around the
world and they are able to accommodate at least 1.7m people.
Common Ground which
has its roots in Malaysia is
all about the office of the
future and in this issue, cofounder, Juhn Teo tells us, in
his own words, all about their
successful brainchild in an
exclusive interview.

What is
Common Ground?

weekly events, our hundreds of
partners offering benefits to our
community, our proprietary app),
as we strive to be much more than
just a physical space. This is one
of our core differentiators from
other coworking spaces that focus
solely on their facilities. Common
Ground’s flexible and focused
coworking space and community
is home to an ecosystem of
diverse resources, personalities,
and ideas, creating Malaysia’s
most powerful business network.

Common Ground is Malaysia’s
largest and leading coworking
space operator that redefines
and disrupts the “office space”
industry through promoting
business synergy. We do this
through our hardware (our
collaborative workspaces)
and software components (our

Common Ground also caters
to everyone - from part-time
freelancers looking for hot desks
or fixed desks, to small businesses
searching for private offices.
We even cater to corporations
through our Enterprise Solutions designed to power large teams
of 50 or more. These tailored
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solutions give corporations
a dedicated and custombuilt space to call their own.
Companies can benefit from
modern and fully-serviced satellite
offices, swing spaces, or even
main HQ’s, without the worry of
long-term contracts or upfront
costs impacting their cash flow.

How did Common
Ground Start?
The Common Ground story
started in 2016 with two people Juhn Teo and Erman Akinci. We
saw the potential in a growing
market in Malaysia, and after
visiting coworking spaces around
the world for inspiration and
research, we eventually buckled
down and registered our own
company in October of 2016.
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With a small team of 8, Common
Ground launched its first venue
in March 2017 at Wisma UOA II
in Damansara Heights. Through
establishing venues in strategic
locations, building a dedicated
operation and branding team,
looking for the right landlords,
and growing its network of
partnerships, Common Ground
was able to grow substantially.
Today, there are more than 3,000
members and 16 venues across
major city hubs, both locally and
internationally. In the short span
of 2 years, Common Ground
has become Malaysia’s largest
coworking space and community
and is looking to be one of SE
Asia’s biggest players, with plans
to have 36 outlets accross SE Asia
by the end of 2019.
Common Ground has grown
exponentially, from 1 location in
March of 2017 to 16 locations today
across SE Asia. Additionally, we are
planning to double our number
of locations by the end of 2019.
We have already raised $20M USD
through Series A funding, and are
currently in the middle of Series B.
Common Ground partners with
established local companies in
each country, such as Central
Group for Thailand, and MVP
Group for Philippines. Having
them as partners with their
extensive portfolio and track
record of entertainment and
lifestyle businesses enables us to
offer a deeply localized product.

How Did You Come Up
With the Name?

How Did You Come to
Work Together?

We came up with ‘Common
Ground’ to embody and drive
forward the notion that our
community is a space for diverse
individuals and industries to
find something in common,
irrespective of their differences.
People have the potential to
reach greater success if they
can capitalize and leverage off
each other’s different resources
and collaborate together. For
example, we have already seen
what great things can happen
when finance and technology
intersect and exchange resources.
In other words, Common Ground’s
synergistic community helps us
shift our perspectives to see that
those differences could actually
be our “common ground”.

We were both analyzing the
industry from different angles
before starting this business a
little over two years ago. Juhn
comes from the real estate
industry, whereas Erman spent
most of his career working for a
tech investment company. As
coworking is at the crossroads
of real estate and technology,
both of us saw the opportunity
in Malaysia for large format
coworking spaces focusing
heavily on the community,
lifestyle, and business support
that entrepreneurs and small
businesses need. At that time,
coworking in SE Asia was
considered ‘small format’ and
didn’t offer much beyond the
basic desk, chair, and internet
connection. We both could see
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great potential in ‘large format’
lifestyle-driven coworking in being
a scalable business in SE Asia, if
done properly.

What is the
Reason For the Growth
in Coworking?
Coworking is growing in popularity
worldwide, not just in Asia.
This is because our culture of
working and entrepreneurship
has monumentally shifted. With
recent technological advances
paving the way for untethered
communications, against the
backdrop of our ever-booming
globalization, the way in which
we work has drastically evolved.
Building a business is no longer
just a vertical climb, but also a
horizontal sprawl across industries.
Companies are no longer
strictly skill-compartmentalized,
geographically-localized, or
industry-confined - in fact, both
large and small businesses
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have organically shifted into
a new era of connective
entrepreneurship, dipping their
toes into the diversified pool
of nuanced and intersectional
professions. Even companies that
previously specialized in specific
and traditional industries have
adopted and integrated new
approaches and components
from other industries (hence,
the birth of FinTech, Ride-hailing
services like Grab, and even
coworking spaces like Common
Ground).
If our understanding of what
a business is has drastically
expanded and become complex,
we simply cannot continue using
our outdated workplace models.
It was this fundamental concept
that sparked the ambition behind
the vision for Common Ground.
The Malaysian homegrown
coworking operator that has
swept across cities and suburbs
alike in the last two years serves
as a testament to its genuine
alignment with our ever-changing
business dynamics and needs.

3

What do You Offer
Common Ground clients?
We offer our clients (members)
more than just a workspace more than just a desk or a private
office. Beyond our premium
facilities and amenities, the
real reward is actually in the
community we build to elevate
and connect our members. That’s
our differentiator.
Common Ground members have
access to all of our venues. This
is great for on-the-go workers,
especially ones who travel
frequently for work or need to
meet clients in different areas of
the city on a daily basis.Soon, we
will also be releasing Common
Ground Prime - a membership
that caters to those who want to
participate in and benefit from
our events and partnerships,
but do not need a physical
workspace. You can think of it as
a membership for our “software”.
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Latest Offering at
The RuMa Hotel and Residences
The World of Wellness
The RuMa Hotel’s Spa, called UR
SPA officially opened its doors in
April 2019. The concept behind UR
SPA is essentially ‘Modern Science,
Ancient Healing’. Urban Resort
Concepts (the hotel management
company for The RuMa and UR
SPA) has always been focused
on the delivery of an urban
resort experience premised on
a soothing, understated and
revitalising environment that gives
intimate access to a destination.
Creating a proprietary spa brand
was a natural step in our evolution
to provide a bespoke and tailored
approach to a holistic wellness
lifestyle.

Pitikan Ampai | Spa Director

A New Take on Wellness
The RuMa’s sixth floor represents
an entirely new take on wellness.
Immediately connected to
the hotel’s gorgeous 25-meter
outdoor infinity pool and
sundeck, cantilevered from the
building and overlooking the
city’s landmarks, UR SPA offers
intelligent, genderless and resultsdriven treatments that work
around our guests’ schedules,
providing anything from 30-minute
express massages to whole-day
rituals. Featuring five treatment
rooms, a small beauty area with
a reception and retail space,
plus a men’s grooming area by
Truefitt and Hill, UR SPA combines
modern science with ancient
healing. A full range of facilities is
also available to guests, including
a state-of-the-art fitness centre
with personalised coaching and
lifestyle counselling. Altogether,
guests can enjoy a minimalist,
tropical reprieve from the stresses
of urban life.
5

UR SPA offers supercharged
treatments that can be enjoyed
singularly or tailored to the
individual’s schedule for targeted,
optimal results. Five signature core
therapies include UR Ageless a
rejuvenating advanced natural
facial for those desiring effortlessly
radiant beauty; UR Active, an
invigorating and fortifying ritual for
globe-trotting individuals seeking
vitality and revival of the spirit;
UR Vital, incorporating a fullbody scrub, massage and Italian
Grotta mud mask to revitalise
overstressed individuals wishing
to attain a complete restoration
of being; UR a Warrior, a healing
formation that strengthens body
and mind for harmoniously
balanced state;
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Natassia Faber | Assistant Director of F&B

and UR a Goddess, a nourishing
and restorative balm for
exhausted individuals seeking
respite from the frenetic pace
of modern life. UR SPA is open
everyday and to everybody,
not just the hotel guests. In fact,
a good number of guests who
frequent our spa are locals living
in the city.
Embracing the luxury of
handcrafted experiences
with locally inspired, cultural
authenticity, UR SPA has created
a series of genderless treatments
that incorporate the healing
traditions of indigenous cultures,
firmly rooted in the principles of
modern science and ancient
healing, tailor-made therapies
are developed with industryleading creators of science-based
conscious formulas, Comfort Zone.
To accompany the UR SPA is The
Barber at The RuMa by Truefitt
& Hill which was established in
London in 1805 and listed as the
world’s oldest barbershop. The
brand complements The RuMa’s
nod to Kuala Lumpur’s colonial
influence, while also reflecting
our hotel’s emotional, aesthetic
quality and bespoke service.

F&B at The RuMa Hotel
and Residences
F&B is no longer an afterthought
for hotels, and is in fact one of
the most important elements
that contribute to the success
of a hotel. The RuMa Hotel is no
exception and this issue of CiTiZEN focuses on the beverage
aspects of the F&B partnership
because the former usually plays
second fiddle to the food part.
At The RuMa Hotel, the SEVEN
(lobby) and SANTAI (6th floor)
bars plays a significant role in
attracting customers. According
to Natassia, “The main approach
behind creating the beverage
menu for The RuMa was to ensure
that we have spirits that are not
commonly found in regular bars
and hotels around the city. This
enabled us to be a bit more
creative with our cocktail menu,
featuring unique spirits and
pairing them with premium mixers
and garnishes. We are also the
only hotel in the city to serve Dom
Perignon by the glass!”
The cocktails served on the hotel’s
menus are essentially classic
cocktails such as the Negroni,
Whiskey Sour and Rob Roy.
However, a lot of time is spent
curating the cocktail recipes
to find best possible base spirits
to naturally enhance each
cocktail’s flavour. The Jungle Bird
is a tiki cocktail that was created
in Malaysia during the 70s. The
origins of how the cocktail was
created remains quite uncertain,
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but it started gaining worldwide
recognition and is served in many
bars around the world. The RuMa
Hotel has its own take on the
Jungle Bird and it’s fitting to have
it as our signature cocktail.
We’ve created a cocktail menu to
not only complement the menu,
but to complement the story
of The RuMa being a modern
interpretation or representation
of Kuala Lumpur. Similarly, the
extensive gin and tonic menu
serves as a small reminder of the P.
Ramlee movies where the gin and
tonic was the beverage of choice.
We also curated our wine list so that
it is not overly-extensive, and again
offer wines that are a bit more
uncommon and pairs well with the
food that we serve at the hotel.
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Project Progress Update
Dwi@Rimbun Kasia, Nilai

ASTA Enterprise Park, Kajang

As you can see from the photos (East and West
wings), the project is progressing well and on target.
The Dwi@Rimbun Kasia project is a residential project
consisting of 382 residential units, 203 of which are
dual-key units, in a 9-storey block; and another
parcel of land which will have 465 residential units in
two 19 and 29-storeys developed on it. This project,
a joint venture between Ireka and one of Japan’s
largest residential developers, Hankyu Hanshin, is
part of the 30.56 acre Rimbun Kasia development
located in the town of Nilai, Negeri Sembilan.

There is no doubt that ASTA Enterprise Park (ASTA) in
the Bukit Angkat area of Kajang is the Klang Valley’s
new industrial benchmark. Aside from the Taisei
Lamick (formerly known as Maypak) factory having
been built and completed on 5 acres and part of the
Phase 4 vacant land, this industrial development has 3
other phases. ASTA totals 31.53 acres made up of the
following:
Phase 1 – 18 Type A units are 3-Storey Semi Detached
Industrial Units measuring 8,594 sq ft each.

We are pleased that the piling, pile caps and
foundation works are completed and are now
advancing into the structural works above ground.
Blocks A & B Level 1 floor slabs are now in progress.

Mock Up Unit – External works/fencing in progress
Phase 2 – 7 vacant industrial land plots.
Earthwork in progress Phase 3 – 18 Type B units are 3-Storey Semi Detached
Industrial Units with Lower Ground Floor measuring
12,565 sq ft each

KaMi Mont’ Kiara
The foundation works are completed and
construction is now progressing. Level 3 structural
works are now ongoing.

Relocating to ASTA:
It couldn’t be easier to either relocate or to site your
business in ASTA. It is in a highly accessible location
not only for the ready labour pool in neighbouring
Bangi, Balakong or Sungai Long, but it is also within
easy reach of both the North South Highway or the Silk
Highway.

The KaMi@Mont’ Kiara project is i-ZEN’s eighth
development in upscale Mont’ Kiara featuring 168
apartments with a choice of sizes ranging from 840
sq. ft. to 1,600 sq. ft., set within a private, Japanese
–designed landscaped grounds and accompanied
by at least one car parking bay (depending on
the unit’s size). Masaki Mr Morinobu, an awardwinning Chief Designer with Tokyo-based architects,
Nonscale Corporation is leading the Japanese styled
interior designs. KaMi Mont’ Kiara is expected to be
completed in 2021.

ASTA is located in an approved industrial zone where
factory owners should not have problems applying
for operating licenses and obtaining the various local
author approvals.
There are ample multi-functional spaces to suit all
kinds of different businesses from publishing houses,
electrical manufacturers, wine importers, packaging
companies, etc. The Type B units in Phase 3 have
basement levels measuring 5,675 sq ft (even larger for
the corner lots) which are perfect for storage. All the
units have access to the 1.5 ton service lift.
There are enhanced security features which include
CCTVS and motion sensors, 24/7 security patrol guards
and security boom gates.
If you would like to find out more information about
ASTA, please contact 03-6211 3338 or 018-388 6988
7
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KOPITIAM NEWS!
The i-ZEN & zenZ Community Page

ASIA BALLET ACADEMY
Keeping You On Your Toe
When Hong Konger, Ivy Chung started her ballet school
in Mont’ Kiara in February 2019, the response was
overwhelmingly positive. A ballerina herself, graduating
from the Hong Kong Academy of Performing Arts in
1993, Ivy has taken her dance art to Korea and Canada
performing and touring for over 10 years before returning
to Hong Kong to start her own dance school, Ivy Chung
School of Balle.

An Illustrious
Dance Career
Ivy has had an illustrious dance
career, which for her, began at
the Universal Ballet Company in
Seoul, South Korea, considered
to be one of Asia’s leading ballet
companies, according to The New
York Times. Ivy admits that she
learnt everything she knows from
her time at Universal Ballet where
Russian teachers were brought
in to develop the ballet industry
in South Korea. No wonder The
New York Times described it as
“A Korean Dance Troupe with a
Russian Look”.
In Soeul, Ivy learnt the Vaganova
Method of teaching classical
ballet that was founded by
Agrippina Vaganova from the
Imperial Russian Ballet School in St
Petersburg in the late nineteenth
century. This method of classical
ballet training included the
development of body strength,
especially the lower back,
flexibility and endurance for the
demanding jumps and turns in
ballet. According to Ivy, “The
Vaganova system of learning
ballet is physically demanding

and repetitive which students find
harsh initially but they are never
disappointed with the technical
outcomes that follow.”
Ivy’s experience with Universal
Ballet was an amazing
opportunity where the training
was life-changing - to be
disciplined, focused and
motivated about something,
even when it was exceptionally
difficult. It led her to perform and
tour around the world for 10 years
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after that, dancing to several
ballet styles, including Balanchine,
Cecchetti, Italian technique and
Bournonville. In fact, Ivy was one
of the first Asian ballet dancers
to dance internationally which
is quite an achievement in itself.
Today, students at the Asia Ballet
Academy focus their learning
mainly on the Vaganova method,
and are also fortunate enough to
take classes from guest teachers
of various ballet styles.
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Bringing the Asia Ballet
Academy to Malaysia

from around the region. In 2017, Ivy
founded the Asia Ballet Academy
in Malaysia.

Bringing the Asia Ballet Academy
to Malaysia was no accident.
After running her own ballet
school in Hong Kong for 17 years
and touring Asia (and the world)
with dance, Ivy recognized the
increasing numbers of serious
dancers in Malaysia who wanted
to make it as professional
ballerinas. She met many amateur
dancers who home-schooled in
order to pursue their dream and
Ivy found that the schools here
also supported their students
with time out given to prepare
for auditions or competitions. She
also decided that running the
academy from here was easier
because Malaysia as a travel hub
was ideal for students to get to

Ivy started with 20 students based
in the Damansara Performing
Arts Centre (DPAC) in September
2018 and today has 130 students.
The Academy is today based in 1
Mont’ Kiara Mall in Jalan Kiara.
What catapulted the Academy
into the limelight in Malaysia was
its full production of “The Fairy
Doll” at the Istana Budaya Centre
with an all-Malaysian ballet
student cast, with 2 American
guests invited as artistic directors.
Ivy wanted to provide these
young Asian dancers with the
experience of performing at full
production scale as well as having
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their dance skills recognized.
Through these sorts of events, Ivy
wants to nurture leaders, teaching
them about what goes into
putting on a full-length production
from the costumes, the stage sets,
the music, the choreography,
ticket sales and so on. In
December 2019, we can look
forward to another full production
from the Asia Ballet Academy Don Quixote.
Many of the teachers at the
Asia Ballet Academy have been
trained by Ivy herself so they
understand her philosophy of not
only teaching to raise the artistic
standards of their charges but also
be role models for them – to be
disciplined, elegant and poised at
all times!
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Love of Dancing
Ballet is perhaps the most wellknown dance form across the
world. It is a type of dance known
for its rigid technique and prima
ballerinas. Ask anyone about
pointe shoes or a tutu, and they
will immediately conjure the lithe
form of a ballerina performing
pirouettes across a stage.
However, there is much more
depth to this rigorous dance
than magnificent costumes; and
making it to professional ballerina
status requires commitment and
dancing skills par excellence.
Two other critical factors involve
opportunity and exposure which
is something Ivy is all too aware of
because she spends much of her
time, aside from teaching, helping
dancers get jobs as ballerinas.
“Many Asian students don’t think
they are good enough to turn
professional and coupled with
the difficulties of getting through
bureaucracy such as getting visas
for them to work overseas, they
are put off before their careers
even start. I am determined to find
them international placements
and get my students to start by
performing in festivals abroad
which is good networking
opportunity for all of us.”
Ivy firmly believes that dance
as a career is possible and also
organizes international ballet
competitions for students in Asia to
advance their learning and skills.
There are opportunities available
because according to Ivy, there
are many ballet companies all
over the world who need the
breadth of dancers. You can hear
the passion in Ivy’s voice as she
describes preparing her students
to be technically and mentally
ready if they want to take it one
step further. It is not good enough
to be driven and talented, she
also needs her dancers to be
assertive, independent and streetwise. Ivy also wants them to be
healthy and happy dancers so she
discourages strict dieting because
as she sees it, “I don’t want Barbie

Doll dancers. I want my students
to eat well because they need
energy and muscle to dance and
to avoid injuries.” This is refreshing
indeed.
In 2014, Ivy founded Canaan
Dance which is an international
dance education organization
providing workshops, auditions
and international ballet
competitions to nurture dancers
in Asia, and to provide them with
scholarships and opportunities
to study professionally abroad.
One of her success stories is Hong
Kong born Janis Liu who, at 22 is
principal dancer at the Arts Ballet
Theatre of Florida and who also
won Gold Medal at the Miami
International Ballet Competition in
January 2018.
Ivy is all about her students and
her goal is to help them achieve a
career in ballet, if they so wished
and if not, to enjoy themselves
through dance.
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As Ivy says, “I want them to have
a safe place where they try and
they are going to fail sometimes,
and it’s going to be difficult. Then
they improve and get to where
they are capable of getting to
with their dance and with life.”
For this dedication to her students,
Ivy has won numerous awards
including Gold for National
Outstanding Arts Teacher Award,
Outstanding Instructor Award in
the 4th China Youth Arts Festival –
Hong Kong Section, Elite Society
Award and many more. Worthy of
note is Ivy not mentioning or even
referring to her string of awards
both as a dance instructor and
choreographer throughout the
interview, not even once!
If you would like to learn more
about the Asia Ballet Academy,
check them out at
www.asiaballetacademy.com
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KOPITIAM NEWS!

Fun & Shenanigans
All The Way At Hubba Mont Kiara!
Seeking mouth-watering
food in a laid back, fuzzy
and friendly atmosphere?
Instantly feel like you are at a
home away from home as we
welcome you by name to Hubba
at Seni Mont Kiara. Hubba is
a restobar for urban dwellers
seeking a retreat for a chilled
interlude in a homey environment.
Convenient F&B venue for quick
meals, to-go items and dining
in. It has an air of simplicity yet
cheerfulness, brimming with the
aroma of delicious food which
beckons you to sink into your seat
with a smile.
Baked Chicken, the nostalgic
Hubba Chicken Pongteh, the
intensely flavourful Ossobuco
and the truly delectable Salmon
Teriyaki. Also featured are a great
selection of pizzas, pastas, light
bites, sandwiches, breakfast items
and even a special menu for kids.

Kind of on a health trip?
Build your own salad from a
myriad of healthy ingredients.

Thirsty?

Peckish?
Our cozy Deli entices with light
bites such as salads, pastries and
desserts.

Ravenous?
Gather family and friends
together and hmm and haaa over
thoughtful and heart-warming
choices from the Live To Eat menu
which brims with of Home Styled
Food such as the comforting

You will whoop with joy at our
over 100 labels of wines sold at
trade prices plus the other usual
suspects of alcoholic beverages.
The must try cocktail would be
our range of Signature Mojitos
that are truly refreshing and
delicious. Teetotalers are in for a
field day with our signature Freak
Shakes and Chlorophyll Drink,
cold pressed and detox juices
from the Drink To Life menu. Our
ever friendly service will make
your experience a pleasant one.
We absolutely encourage all to
get Hooked On Life, so let fun
and shenanigans be part of your
experience at Hubba!
11
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KOPITIAM NEWS!

Express Love for our
Country with Colours
This July to September, at 1 Mont Kiara

1 Mont Kiara’s annual
carnival is back with a
Western twist, with the
theme of “Wild West
Carnival”. Come and
have some good old
fashioned Wild West
fun over the weekend
of 27 to 28 July at the
Atrium on Ground
Floor, 1 Mont Kiara!

The “Colours of
Malaysia” colouring
and fashion contests
will allow creative
juices to flow in
interesting ways either
through a spectrum
of colours on paper
or sashaying down
the catwalk with
Malaysian Traditional
costumes, with the
colours of Malaysia in
mind.

Shoppers are
encouraged to
dress up in their best
cowboy/cowgirl
outfits and take part
in a series of exciting
activities which
include station games
of Treasure Hunt,
Fishing Out, Target
Practice and Shooting Game. Once they have
completed all the station games, they get to Spin
& Win, standing a chance to walk away with cool
prizes!

Buskers, Chot &
Friends will be on
site to entertain with
oldies/retro music, jazz
numbers, blues/slow
rock, reggae, country,
P.Ramlee’s songs and
traditional folk songs, which include Labamba,
Beautiful Sunday, Jambalaya, Widuri, Kenangan
Ku, Merdeka Song etc. Mr Mansor Ali, aka Chot
and his friends are full-time musicians with 20 years
experience in line music industry, came together to
form Chot & Friends 2 years ago.

Those with a penchant for sweet things can
savour the free cotton candy we are giving out
throughout the carnival and the ones with an
artistic flair can unleash their painting talents
onto Blanko de White Statue. Join in the fun of a
Cowboy Line Dance show and workshop during
the carnival.

A Merdeka Message Board will be set up for
shoppers to express their love and best wishes for
Malaysia in celebration of Merdeka Day on 31
August and Malaysia Day on 16 September. Upon
completion, the board will take the shape and look
of a giant Malaysian flag.

Come August, the independence of our beloved
Malaysia will once again be commemorated
with the “Colours of Malaysia 2019” Celebration.
Taking place on 10 to 11 August, humongous
Malaysia Traditional Boardgames will be set up
as a tribute to the old days before we became
preoccupied with digital gadgets. It’s a fun and
nostalgic opportunity to get reacquainted with
beloved childhood games such as Hopscotch,
Batu Seremban, Congkak and Jenga.

If you missed the all-time favourite LED Lion Dance,
fret not! These adorable LED-lit lions will be back
in September to enliven the Mid Autumn Festival
celebrations at 1 Mont Kiara. For updates and
details for 1 Mont Kiara events, please check out
its Facebook page at https://www.facebook.
com/1montkiara/. All information is correct at the
time of release.
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2019 NEW TENANTS UPDATE
1 Mont Kiara welcomes 5 new
tenants recently. They are:-

1. SO Stretch

3. Chon Dak

LOT No. L2-13
Business Hours: 9.00am - 8.00pm
Contact No.: 03-6206 1666

LOT No. LG-08 & LG-08(AS)
Business Hours: 10.00am - 10.00pm
Established in May 2019, Chon Dak serves authentic
Korean Chicken made with fresh chicken daily
and seasoned with their special homemade
seasonings. They use fresh cooking oil every time
and never re-use their frying oil. Come and try
their specialty dishes such as Korean Traditional
Kampung / Normal Chicken (whole), Dak
Kangjeong Boneless Chicken in Original, Spicy
and Honey flavours, and drumstick and wings in
Original, Spicy, Soy Garlic and Honey Combo.
Rice and noodle fans can enjoy the delicious
Kimchi Fried Rice, Bibimbab, Kimbab, Rice Ball
sprinkled with irresistible fried anchovies and
Korean Noodle.

So Stretch is a professional and lifestyle
physiotherapy centre founded by an experienced
Japanese physiotherapist who is dedicated to
improving your quality of life with an authentic
Japanese body stretch and physiotherapy. This will
help promote blood circulation, keep your body in
good shape and reduce joint pain through muscles
adjustment. Get relief from stress and discomfort
today!

2. A&W
LOT No. G-25 & G-25(AS)
Business Hours: 10.00am - 10.00pm

For value meals, be sure to inquire about their
lunch box sets that combine the delectable Chon
Dak chicken with rice and water.

Established in 1963, the A&W franchise is the first
in the country, with the first outlet set up in the
very heart of Kuala Lumpur at Jalan Tuanku Abdul
Rahman. This was followed in 1965 by the first Drivein restaurant in Petaling Jaya.

4. Mobihome
LOT No. L1-10
Business Hours: 10.00am - 10.00pm

A&W Malaysia has since spread to all corners of the
country, serving up its signature RB drink, Coneys,
Chicken and Curly fries, Waffle, as well as a vast
selection of Burgers.

Mobihome supplies mobile phones as well
as their accessories. Brands carried include
Samsung, Huawei, Oppo and Xiaomi. Additionally,
Mobihome services and repairs mobile phones
at its 1 Mont Kiara outlet. You can find screen
protectors, earphones, phone casings, handsfree
holders for cars, pen drives and more here.

The franchise was acquired by Inter Mark Resources
Sdn Bhd in September 2018 and is well on its way to
a fast-tracked expansion. To date, A&W Malaysia
Sdn Bhd has outlets located across Peninsular
Malaysia (Kuala Lumpur, Selangor, Negeri
Sembilan, Melaka, Johor, Perak, Pahang, Penang,
Kedah and Terengganu).

5. The Lux Find
LOT No. L2-05 & L2-06
Business Hours: 10.00am - 8.00pm
The Lux Find is the place to go for pre-loved and
new branded bags and purses, bracelets, watches
and other accessories that are 100% authentic.
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KOPITIAM NEWS!

DARE TO SAY IT!
Mont’ Kiara Community
Toastmasters Club

Efforts are being made to
establish the Mont’ Kiara(MK)
Community Toastmasters
Club. The club, when officially
chartered, will be sponsored by
Kuala Lumpur (KL) Advanced
Toastmasters Club, which itself
was chartered on July 24, 2001.
Toastmasters International is a
world leader in communication
and leadership development.
It has more than 357,000
memberships. Members improve
their speaking and leadership skills
by attending one of the 16,600
clubs in 143 countries that make
up our global network of meeting
locations. For more details, please
visit https://www.toastmasters.org
There are almost 300 clubs in
Malaysia. There are currently
2 Toastmasters Clubs in Mont’
Kiara, they are IREKA Toastmasters
Club and Service Source KL

Toastmasters Club. Membership to
these clubs is restricted because
of their corporate statuses.
Consequently, members of the
wider Mont’ Kiara community
have no club to join until now.
A key objective behind the
formation of the Mont’ Kiara
Community Toastmasters Club is
to provide the local community
with the option of joining a club
that does not have any restriction
on membership. Toastmasters is
open to those over 18 years who
have the desire of improving their
communication and leadership
skills. The Club’s first met on
January 17, 2019, and since then,
it was continued to meet twice
monthly.
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Mont’ Kiara Community
Toastmasters Club – its
pioneer
The formation of Mont’ Kiara
Community Toastmasters Club is
the brainchild of Mark McKenzie,
a senior financial sector specialist
at the South East Asian Central
Banks Research & Training
Cemtre (SEACEN), Kuala Lumpur.
He was first introduced to a
Toastmasters’ meeting about 30
years ago in Kingston, Jamaica.
At the time, despite being
immediately captivated by the
enormous potential and benefits
of Toastmasters, he could not
afford the membership fee to join.
However, almost a decade after
his first exposure, he joined as a
charter member of the Grand
Cayman Toastmasters Club, and
in 2003 also joined the Tortola
Toastmasters Club in the British
Virgin Islands.
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Today, Mark is a member of
Kuala Lumpur Advanced and
Kijang Toastmasters’ clubs. He has
served in a various leadership and
executive roles at both the club
and district level in Toastmasters.
The Toastmasters International
movement is almost 100 years
old. One of the key benefits of
Toastmasters is that members
receive constant feedback or
evaluation. In Toastmasters,
members learn at their own pace
with little or no pressure. All along
the way each member benefits
from thoughtful evaluations that
highlight his or her key strengths
and areas for improvement.
Mark’s job requires him to work
with teams of people of diverse
cultures and customs. He is also
required to speak in front of
audiences of various sizes, and
communicates frequently with
Government officials, leaders of
businesses and industries. Mark
says, “When I do presentations for
work or at conferences, I rarely
get immediate feedback or
evaluations.” He noted that one
of the highlights of Toastmasters
is that he can use the evaluations
received in Toastmasters to
improve his weak points, and
improve on the structure and
delivery of his presentations for
work.

What is the purpose
of the MK Community
Toastmasters Club?
Communities have always formed
around common or shared
interests and in this era of social
media there is no shortage of
Groups or Meetups. It is relatively
easier than ever before to find
likeminded friends or activity
groups. A community-based
Toastmasters club will provide
members with the opportunity

of meeting twice monthly to
fulfil their common goal of selfimprovement and helping each
other. This results in greater selfconfidence and personal growth.
Malaysia is rich in diversity and
cultures, and Mont’ Kiara is a
microcosm, not just of Malaysia,
but also the United Nations. The
formation of the Mont’ Kiara
Community Toastmasters Club
is envisaged as fostering the art
of effective communication to
create better communities, better
understanding of differences, and
hopefully a more harmonious
world.

Getting started
Since its first meeting in January,
there has been tremendous
interest from people within
the community. On average,
meetings are attended by around
10 to 15 interested individuals
and they are held the first and
third Thursdays of each month at
7.30pm at InTuition on Jalan Kiara,
just opposite Kiaraville and Tiffani
Kiara Condominiums.
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To formally establish and charter
a Toastmasters club, at least 20
individuals are needed. The Club
uses social media like Facebook,
Twitter and Linkedin to create
awareness of its existence and
purpose.
If you are interested to learn more
about the Mont’ Kiara Community
Toastmasters Club and how much
it costs to join, contact Mark
McKenzie on 012 477 0722 or email
to mastbmckenzie@gmail.com
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Hair Salon Opens in
SENI Mont’ Kiara

The long-awaited (by me,
anyway) hair salon has at last
opened in SENI Mont’ Kiara
condominium.
elHairbar , owned by Noel Wan,
did not hesitate to open his new
salon in SENI Mont’ Kiara when
he was told about it by an estate
agent friend. According to Noel,
“I wanted somewhere more
subtle and easy going in the right
location, so this residential based
location is ideal for me.”
Starting out as a hair assistant in KL
at age 13, Noel has been around
the hair and beauty industry for
many years. His brief diversion
for several years into the world of
graphic design, photography, PR
and advertising did not dampen
his interest in hairdressing and in
fact, he admits to having missing
it. Noel returned to KL 16 years ago
to regain work in the hair dressing
business, and at the same time
decided to polish up and refresh
his skills.

Noel’s experience of haircutting
during his travels around Australia
and New Zealand gave him
experience of handling and
understanding different hair
textures. Bringing this knowledge
back to KL, Noel worked with a
long-time friend as director for her
3 hair salons before deciding to
set up his own salon this year.
elHairbar offers the range of hair
treatments and soon there will
be a nail bar service for clients
to enjoy. elHairbar feels like a
tranquil retreat in busy Mont’
Kiara. The hairstyling space is
16

light, modern, spacious and
welcoming, with Chinese tea on
tap. The destination is everything
you’d hope for, whether you want
a complete colour change, quick
trim, hair wash or your nails done.
The elHairbar experience will be
sure to make you feel relaxed and
in good hands.
To find out more about elHairbar,
contact 012 899 1105
elHairbar
SENI Mont’ Kiara Condominium
Jalan 2A Changkat Duta Kiara
50480 Kuala Lumpur
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i is for Ireka

Founded in 1967, Ireka Corporation
Berhad’s current focus in mainly on three
core businesses: Infrastructure, Real Estate
and Technologies.
Its distinguished infrastructure portfolio
developed over a 52-year track record
includes the construction of the Kuala
Lumpur International Airport runway,
sections of the Kuala Lumpur Middle-Ring
Road II and North-South Expressway,
Putrajaya Government Administrative
Offices, OCBC Head Office, Wisma AIG,
DiGi Head Office (D’House), Technology
Park Malaysia, The Westin Kuala Lumpur
and Aloft KL Sentral. The Group also
previously developed and managed The
Westin Kuala Lumpur and Aloft KL Sentral,
both are the winners of multiple regional
and international awards.
Within its Real Estate business, Ireka
initiated the listing of a property
company, Aseana Properties Limited
(‘Aseana’), on the London Stock
Exchange on 5 April 2007, to undertake

property development activities in
Malaysia and Vietnam.
Ireka also created the much celebrated
i-ZEN brand of luxury properties,
continuing to raise the bar for
contemporary high end designs in our
developments, striving to meet the needs
of our customers at all times so that
they can live in homes they desire. The
essence of i-ZEN is embodied in the 6S
philosophies of Style, Service, Security,
Sophistication, Soul, and Sustainability.
These are demonstrated in its portfolio
of properties.
In Malaysia, i-Zen’s portfolio includes
Sandakan Harbour Mall and the recently
opened The RuMa Hotel and Residences
in Kuala Lumpur City Centre.
Ireka’s current projects under construction
include Dwi @ Rimbun Kasia, KaMi
Mont’ Kiara and ASTA Enterprise Park in
Kajang. Some of the completed projects
undertaken by Ireka include SENI Mont’

Kiara, Kiaraville and Tiffani by i-ZEN , 1 Mont’
Kiara, i-ZEN @ Villa Aseana, I i-ZEN @ Kiara
I, i-ZEN @ Kiara II, Luyang Perdana and
Sandakan Harbour Square (Phase 1 & 2).
In Vietnam, Aseana’s developments is
the City International Hospital, a flagship
development of the International
Healthcare Park (Binh Tan District),
which formally opened in January 2014.
In 2003, Ireka’s Technologies arm, i-Tech
Network Solutions Sdn Bhd (i-Tech’)
was set up as a systems integration
and networking company, offering
customized IT infrastructure solutions
and outsource services. From there,
i-Tech expanded to provide co-location
services, disaster recovery services, hyperconverged infrastructure, and managed
services in Malaysia and Vietnam.
In late 2016, iTech, with its extensive
knowledge in IT consultancy services,
moved into the Cloud Service as a Cloud
Service Provider.

The i-ZEN brand is founded on and driven by six basic principles that ensure customers’ highest expectations are met.
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